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Founder and Chief Shoe Giver of TOMS Shoes, Inc.
Conscious Capitalism and the Future of Business;

B The New Rules for Tomorrow's Business: A

= Student's Guide to Making a Difference in the World

"One of the most interesting entrepreneurs (I've) ever met." - President Bill Clinton

Blake Mycoskie is the Founder and Chief Shoe Giver of TOMS Shoes, Inc. TOMS' simple promise to give a
pair of new shoes to children in need around the world with every pair sold is revolutionizing the way
consumers shop. The One for One business model has encouraged conscientious consumers to purchase
and give more than 140,000 pairs of new shoes to children in need in just 3 years. By the end of 2009, TOMS
will give an additional 500,000 pairs of new shoes to children in need all around the world, including at home
in the US. The One for One business model is redefining social entrepreneurship for a new generation.

Can the purchasing power of individuals be used to foster the greater good? Can an entrepreneur succeed
financially and make the world a better place? The amazing success of TOMS Shoes proves that the answer
to both of these questions is a resounding "Yes!"

Embodying the entrepreneurial spirit of a new generation, Mycoskie has created five businesses since
college. In the Bill Gates Time magazine article, "How to Fix Capitalism," TOMS is cited and Mycoskie caught
the attention of AT&T, who has featured him in a major national ad campaign for the last several months.
Mycoskie is an avid reader and traveler. He is 32-years-old and lives on a sailboat in Los Angeles.

Blake Mycoskie Speaking Topics
The New Rules for Tomorrow's Business: A Student's Guide to Making a Difference in the World

With the popularity of Facebook, Twitter, and the rise of social media, a new generation of socially conscious
students -- tuned-in, tech savvy, and ready to engage the world -- has emerged on college campuses. And
they're flocking to a new breed of businesses and social movements. With its unique One for One promise,
the message of TOMS Shoes has swept campuses across the country. In this spirited talk, Blake Mycoskie
relates his transformation from "typical business guy," motivated by just money and success, to the founder
of TOMS Shoes, a company that advocates "doing good by doing well." For young people about to enter the
"real world," Mycoskie will show that it is possible to go your own way, to achieve success without sacrificing
your dreams, and to make a difference in the world -- all at the same time. In order to seize the day -- Carpe
Diem -- one has to be familiar with the new set of societal and business rules facing young graduates. In
exploring the elements that have contributed to the success of TOMS Shoes, Mycoskie not only shows
students a model of sustainable business practice, he also inspires them to go out and create their own,
based on their lives and passions.

Conscious Capitalism and the Future of Business
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In this visionary talk, Blake Mycoskie shows you how to succeed in a new era of relentless competition and
heightened social awareness. Why is philanthropy your best competitive advantage? How do you make
money and do good simultaneously? How are the two acts intertwined? At TOMS -- a self-sustaining,
for-profit company -- the act of giving is the cornerstone of its business model, integral to its financial
success. In a behind-the-scenes look at how it all works, Mycoskie shares counterintuitive ideas ("In tough
times, give more!") that you can apply to your own business. His bold, winning strategies are proven, and
have been talked about by Bill Clinton, the Obama administration, and the hundreds of thousands of
customers that have joined the TOMS Movement by buying a pair of shoes. Inspired, inspiring and most of all
practical, Mycoskie presents a new direction for business, offering TOMS as his prime case study. After
hearing him speak, you too will know why giving just makes sense.

The New Social Entrepreneurism

How do you turn ideas into great businesses? And how do you create businesses that people love, and love
to talk about? In this keynote, serial entrepreneur Blake Mycoskie shares his secrets for starting, growing,
and sustaining new businesses. Before TOMS Shoes, Mycoskie ran a successful national campus laundry
service, sold a media company to Clear Channel, and ran an online driving school featuring hybrid
cars.Where did each idea come from, and what is the common thread connecting their success? With
infectious enthusiasm, hard-won lessons, and a generous sense of encouragement, Mycoskie lets you in on
the proven tactics he's used to become one of the new faces of American entrepreneurism.
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